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KOHIEIIT INTOBAJIU3AIIMUA B AHITIOA3BIYHBIX CMHU
I'nebosa E.A.

Hannas paboma s61semcst TUH280KVILINYPOLOSULECKUM UCCTEe)08d-
Huem sAleHus enobaruzayuu. B pabome ucciedyemcs KoHyenm 2106a-
auzayuu, ompasicarowuiics 6 ouckypce anenoszviunvix CMHU. [lonvimika
UHMEPNPEeMUposams NOHAMUe 2100AIU3AYUL 8 TUHLBUCIMUKE HA MAThe-
puane nepuooudecKux U30aHUll AH2L0A3bIYHBIX CPEOCME MACCOBOU UH-
Gopmayuu u cmano yenvio OaHHoOU pabomul.

B rauecmese ocnosHbix Men0006 UCCcAe)08anUs NPUMEHSIUCL Me-
MO0 UHMEPNPEeMamueHbIll, C108000PA306AMENbHBLU, CHIULUCMUYECKULL
U KOTUYeCMBEHHbIL Memoobl, npuUMeHsiemble /i AHAIU3A PPAcMeHmOo8
NeYamuvix Mekcnmog NepuoOUdeckUx AMepPUKAHCKUX U AHIUUCKUX U3-
O0aHULl, COOEPICAUUX ANELTYUIO K UZYUAEMOMY KOHYENNT).

Hayunhas Ho8u3Ha UCCe0068AHUSL COCTHOUM 8 BbIAGLEHUU KOHYENMA
enobanusayuu na mamepuane anenoszviunvix CMH u onucanus e2o 06-
PA3HOU COCMABNAIouell.

Pezynomamut uccnedosanus: oopas 2106anuzayui 8 AHN0A3bIYHBIX
CMMU packpwieaemcst npeumyujecmeento uepes Memagopvl npupooHo-
20 MUPQ U 4ello8eHecKoll 0esimenlbHOCMU, YKA3bLEAs HA MACULMAOHOCTIb
U CMUXUTIHOCMb UCCTIe0YeMO20 S6LEHUSL.

Knrwoueswle cnosa: cnodvanuzayus,; konyenm, anenoszviunvie CMU;
memadghopa; 0bpaszvl enodanuzayuu; NYOIUYUCIUKA.

CONCEPT OF GLOBALIZATION
IN THE ENGLISH-LANGUAGE MASS MEDIA

Glebova E.A.

This article is a linguoculturological research of the globalization
phenomenon. The concept of globalization, as being revealed through
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the discourse of the English-language mass media, is studied in this
work. The objective of the article is an attempt to explain the notion
of globalization in linguistics on the basis of periodicals in the En-
glish-language mass media. The main methods are the interpretation
analysis, word-formative, stylistic and quantitative methods used to
analyze excerpts from English and American periodicals, appealing
to the concept under research. The scientific novelty of the research
is to bring to light the concept of globalization on the basis of the En-
glish-language mass media and to characterize its figurative compo-
nent. The findings: the figure of globalization in the English-language
mass media is mainly revealed through metaphors of the natural world
and human beings’ activity, highlighting all immensity and spontaneity
of the phenomenon under research.

Keywords: globalization; concept; English-language mass media;
metaphor; globalization images; periodicals.

[moGanu3anus crana BaXHEHIICH XapaKTEePUCTUKON COBpEMEHHON
MHUPOBOI CHCTEMBI, OHOH 13 HanOosee BIUATEIbHBIX CHII, ONIPEACIISIO-
ITUX XOJI Pa3BUTHA HaIel mianeTsl. CoracHo mpeodiiamaronieii Touke
3peHus Ha TTo0aIM3aIyio, HA OJTHO JIEHCTBHE, HU OJMH MPOIecc B 00-
1iecTBe (IKOHOMHUUYECKUH, MTOJIMTHUECKUH, FOPUANYECKUI, COITMAIBHBII)
HEJIb3s paccMaTpHUBaTh B M30JSLUHN OT APYTUX cep nesTeTbHOCTH.
[mo6Ganm3arus — 3To yCHIIeHue B3aMMO3aBUCHUMOCTH M B3aMMOBIIHSHUS
pasiauuHbIX chep o0IIeCTBEHHOM KU3HU: OHA 3aTParuBaeT YKOHOMHU-
KY, TIOJINTUKY, UACOJIOTHIO, COUUAIBHYIO c(epy, KYIbTypy, SKOJIOTHIO,
0e30nacHOCTb, 00pa3 KHU3HH, a TAKKE CAMH YCJIOBHSI CYILIECTBOBAHUS
YEeJI0BEYECTBA.

[TonsTHe Tobanu3anuu OKpy>KEHO CHCTEMOW acCOIMAINil, CMBIC-
JIOBBIX 3HAYEHUM, TOJIKOBAaHUM, OHO CTAHOBUTCS BOILIOIIEHUEM pa3HO-
00pa3HBIX HPAaBCTBEHHO-3CTETHYECKUX LIEHHOCTEM, a TIOTOMY 00pa3yeT
JINHI'BOKYJIBTYPHBII KOHLENT B CO3HAHUU YEJIOBEKA.

ITockoNbKy MPOIIECCHI, CBSI3aHHBIC C SIBJICHUEM TIIO0ATM3AIIHH, TITH-
POKO 00CYKIArOTCS B MyOIHUIIUCTHKE (UTO OOBSCHSAETCS CTPEMIICHHEM
o01ecTBa HEe TOJBKO MOHATH JaHHOE SIBJICHUE, HO U BBIPa0OTATh onpe-



© Russian Journal of Humanities 111
2019, Volume 11, Number 1 « http://soc-journal.ru

JIeJIEHHOE OTHOIIIEHUE K HEMY ), TO HaM IPE/ICTaBIIETCs aKTyaJIbHBIM HC-
CJIeIOBATh B JAHHOW paboTe KOHLENT rodanu3anuu B auckypce CMIU
AHIIMY 1 AMEpUKH.

MarepuaJ ucciie0BaHus

Marepuan uccie0BaHus MOYEPITHYT U3 MEPUOANYECKIX H3IaHUN
AHTJIOS3BIYHBIX CPENICTB MaccoBoi nH(popmariu (okoio 600 hparmen-
TOB I€YATHBIX TEKCTOB, COJCPIKAIIMX AICIUIALINI0 K KOHIEHTY ri100a-
nu3anun): anruiickux u3nanuii The Times (2005, 2006, 2007, 2008),
The Economist (2007, 2008), The Financial Times (2007) u amepukan-
cknx m3gaanii The New York Times (2007, 2008), The San Francisco
Chronicle (2007), Foreign Policy (2006). bbuia ncronb30BaHa TaKKe HH-
(hopmarnus cern MaTEpHET, MOCPEICTBOM MOMCKOBBIX cepBepoB Google,
Rambler, Yandex, Yahoo, MSN.

Pe3yabTarsl nccienoBanus

OpHUM M3 SIPKUX 00pa3oB MI00ATHU3AINY B ITyOIUITUCTHKE SIBIISCT-
csl KapTHHKA «17100a’mpHOM nepeBHU»: «technological advances have
created the impression of a “global village”» [11]. 30 nHs B AcHB,
BCTYTasl B CBSI3b JIPYT C JIPYTrOM MOCPEIACTBOM WH(POPMAIIMOHHBIX TEX-
HOJIOTHH, JTIFOX PacCy’KAaloT U MOCTYMAIOT TaK, KaK ecIu Obl OHU OBUTH
COBCEM PSJIOM, KaK eclii Obl OHU JKUJIN B OTHOM JiepeBHe. OHU BOJIBHO
WJIM HEBOJIBHO BCE OCHOBATENIbHEE BJIE3aI0T B KU3HB JPYT JIpyTa, pac-
CyXJiasi IPU ATOM 000 BCEM, YTO UM NPUXOJHUTCS BHJETh M CIIBIIIATE.
Kak 3amedaer M. Makity3H, B I100aIbHOH JIepEBHE MOBCETHEBHO Mepe-
IJIETAIOTCS U BBICTABIISIOTCS Ha BCEOOIIee pacCMOTPEHNE “BCe BpeMeHa
1 TIPOCTPAHCTBA cpa3y’’ — BCE MUPOBO33PEHISI, KyJIBTYPHI, CIIOCOOBI 00-
LICHUS, IICHHOCTH, CO3/IaHHBIC U COXPAaHCHHBIC YeJIOBEUECTBOM. “S He
OT3bIBaIOCh OJJOOPUTEIHHO O I00AIBHOH AepeBHe. Sl mpocTo roBopio,
YTO MbI )KMBEM B HeWl” [3].

B nHpOpMaImoHHO-aHATUTHYIECKUX TEKCTAaX 00pa3 Iodam3aun
COTIPOBOXKJIAETCSI B OCHOBHOM OTPHIIATENIbHBIMU acCONMausIMu (B
cebimre 300 aHaMU3UpPyeMBbIX (PparMeHToB TEKCTa MPOCISKUBACTCS OT-
pHUIaTeIbHBIN ACCOIMATUBHEIN PSIJT, BEI3BIBAEMBIH TII00ATH3aIUeH ), KO-
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TOPOMY IIPHITUCHIBAIOTCSI BCE HETaTHBHBIC TIPOLIECCHI, TPOUCXOSIIIE B
mupe: rocioncTBo CLLA u 3acuiibe aMepuKaHCKOM KyJIBTYpBI, 00ab-
HOE TOoTeIUIeHue, 6e3padoruma. [ modann3amnuio MmeTadpopuIHO CpaBHH-
BAIOT CO CJIA0BIM pEOSHKOM, K KOTOPOMY «IIPHITUITAIOT BCE BO3MOXKHBIE
3aboneBanus: “Globalization has a bad image problem. It is a conceptual
tar baby to which every perceived ill in the world attaches: depressed
commodity prices, Asian sweat shops, child labor, fast-food imperialism,
American cultural hegemony, outsourcing and global warming [19].

I'moGanu3zamnus pucyet oOpasbl cTpaxa, Teppopa u yrpossl. O0-
pa3 omacHOCTH MPOCIEKUBaeTcs B cieayomux nurarax: “Today’s
Europeans fear that globalisation may not be good for most people.
Or, to be more precise, even if they notice the diffuse benefits (cheap
jeans and high-tech gadgets), they fret about the visible losers, starting
with workers whose jobs are shipped overseas. Worse, with globalisation
disrupting business models at an ever finer level of detail many citizens
feel they cannot be sure if they will be next” [25]. ConunapeH ¢ HaMu U
@. JxeitmucoH, kpynHeimuii corpansabii TeopeTuk CLIA, yTBepkaa-
IoUIMH, 4TO 00pa3 rodaIu3alu — IPEUMYIIECTBEHHO 00pa3 Teppopu3-
Ma 1 3aroBopa [2]. ' moGann3anys BEI3BIBAET HE TOJIBKO CTPax, HO U 4yB-
CTBO TPEBOXKHOCTHU, obecrnokoeHHocTh: «Worry about globalization
is deeper and broader than it has been for decades. It has spread from
the working class to the middle class, thanks to the outsourcing of brain
work, and from the Democrats to the Republicans. In their presidential
campaigns both Hillary Clinton and Barack Obama have been playing
on popular anxieties about globalization...» [24]; «...an awareness
that there is no simple solution to the malaise in which globalization
finds itself» [20].

Hctokw imroyickoi 00eCIIOKOGHHOCTH Pa3InuHbl, 9TO H CTPaX MOTEPSITh
paboty «fears of rising inequality and job insecurity» [9]; «The OECD
assessment of globalization-related fears came in its annual international
employment outlook...» [12], 3To ¥ pa3MBIIUIEHUS IO TIOBOY CHUXE-
HUS JIOXO/IOB U YCHUJICHHUS CONMANBHOTO HepaBeHcTBa “Public mistrust
of globalization is founded on legitimate concerns over the falling share
of wages in national income and rising earnings inequality...» [12]; «...



© Russian Journal of Humanities 113
2019, Volume 11, Number 1 « http://soc-journal.ru

with globalization comes an increased transparency of inequalities» [7],
9TO M yrpo3a coOcTBeHHOM xu3HU “Protect yourself — hide under the
table because there is globalization...» [5]; 3T0 1 mepexxuBaHUs POIH-
Teneit 3a cyap0bl cBoux neteid: “That’s enough to create anxiety among
parents who recently sent their children off to exclusive, high-priced
colleges, convinced that a prestigious degree will protect them from the
threat of globalization” [23].

WuTepecen u 00pa3 orpoMHOTO 3aJ1a ¢ 3epKaiaMu, K KOTOpOMY TpH-
OeraeT >KypHaJlUCT, UCIIOJIb3Ysl PUEM CpaBHEHHS: «...globalization
is like the global hall of mirrors» [13]. 'mo6anu3anus mogo6HO 3ep-
KallaM 0TOOpa)kaeT Bce MUPOBBIE COOBITHS, HAIPUMEP, COI[HATBHOE
HEpaBeHCTBO «...with globalization comes an increased transparency
of inequalities» [7]. CMU siBIsitOTCS «ITOMOIIHUKAMUY TII00ATU3aIUU
B nanHoM npouecce: «The extraordinary growth of the global media
industry illustrates yet another aspect of globalisation. Nothing is hidden
now in this world» [7].

[IpunuceiBaeTcst 1 00pa3 HEKOETo HKCIUTyaTaTopa Ii00anu3aimH,
KOTOPBIN MOTUMHAET cebe JIIoAeH U MOJHOCTBIO 3aBIaeBacT UX TPY-
JIOM U JoXofaaMH: «... people who regard globalization as a process of
exploitation companies... [21]; «... globalization can lead to corruption,
exploitation, and impoverishment» [16]. Mup MoCTeNeHHO KOJOHU3H-
pyercs: «...globalization may be little more than a license for giant
Western companies to colonize the emerging world, yet more and more
firms from poorer economies are planting their flags in rich ground” [8].

Paznenenue Touek 3peHust Ha MI00ATM3ALUIO KaK Ha 3aBUCAIINN U HE
3aBUCSIIMI OT BOJIM YEJIOBEKA IIPOLIECC COMPOBOXKIAECTCS SMOLIMOHAb-
HOU OLIEHKOM Ipoliecca: Mo0amu3aIus ropsid0 MPUBETCTBYETCS OMTHUMU
W PEUINTENILHO OTBEPraeTcs APYTUMH, YTO IPUBOJUT K BOSHUKHOBEHHUIO
COBEPIIICHHO Pa3HbIX 00Pa30B II00ATU3AIUH; II00ATH3aIHs KaK ecTe-
CTBEHHOE SIBJICHHE U TII00AIN3a1Ms KaK CO3HATEIbHO HHUIIMUPOBAHHBIN
W HaIMpaBJISIEMBIH TIpoliecc.

* TnoGanu3anus Kak CTUXMiTHOE SIBJIEHHE

[moGanu3anust OTOXIAECTBISIETCSI ¢ MPUPOIHBIM MUPOM. B wacTHO-
CTH, TT00ATN3AIHSI CPABHUBACTCS C MPUPOAHBIMU SIBICHUSIMHU, TAKUMH
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Kak BeTep U Bozaa. [mobanu3anus mogqodHa npupoje, NOCKOIbKY MbI HE
B CHJIaX ITOCTUYB BCE €€ TalHbI I KAKMM-TO 00pPa30M U3MEHUTD 3aK0-
HBI QYHKIIMOHUPOBAHUSI TAKUX MTPUPOTHBIX KOHCTAHT, KaK COJHIIE, JIYHa,
Betep...: “Globalization is not something we can hold off or turn off...
it is the economic equivalent of a force of nature — like wind or water”
[6]. InTepecHbI cpaBHEHUS U CO CTUXUHHBIM O€ICTBHEM, CMETAIOLINM
Bce Ha cBoeM ImyTH: “...globalization is an unmitigated disaster for the
poorer... countries” [22] WiIH ¢ IPEACTABISIONICH OTTACHOCTD TSI JKH3HHU
Jronielt BoTHOM — yHamu: “globalization is the tidal wave ...” [23]. [Tpu-
4eM Ipollece I00aIu3alu He TOJIbKO CTUXHEH, HO U HEeyNpaBIsieM,
oJ00HO MTPUPOAHBIM sBIIEHHSIM: ... globalization is unstoppable” [18].

TakuMm 00pa3zoM, MOJKHO CKa3arh, 4TO TPEJICTABICHHE O TII00ann3a-
MU KaK CTUXUIHOM SIBJIEHUU TMOAKPCIUIACTCA U B 3HAYUTEIBHOM CTeTe-
HH (OPMHUPYETCs KOHIIENTYaIbHBIMH MeTadopamu co chepaMu-ucTou-
HUKaMHU «IPUPOIHBIA MUpy». Mcmonb3oBanue Metapop NPUPOTHOTO
MHUpa B JIAHHOM KOHTEKCTE BeChbMa MOKa3aTelIbHO, BE/[b OHO TIPU3BAHO
MOAYEPKHYTh €CTECTBEHHBII XapakTep ro0anu3annm, ee He3aBUCH-
MOCTb OT YeJIOBEUECKOW BOJIH.

= TnoGaau3zanms Kak CO3HATEJIHLHO HHUIIUMPOBAHHBIH

U HanpasJsieMblii nIpouecc

Meradopsl, co3natoinue 00pa3 riaodanu3anuu Kak cO3HATEIbHO
OCYILECTBIISIEMOT0 Ipoliecca, B Ka4eCTBe CPEepbl-MCTOYHHUKA 3a1eH-
CTBYIOT camble pa3Hble 00JACTH YeI0BeUeCKoi aesrenbHocTh. [Ipen-
CTaBJICHBI MeTaQOpBbI, CBI3aHHBIE CO CTPOUTEIHLCTBOM: Y IlI00anmn3a-
LUK €CTh CBOU apXHTEKTOPBI, CBOW SKOHOMHYECKHUI 0a3uc v naelHbIN
¢bynnameHT. B kauecTBe S5KOHOMHYECKOTO 0a3rca BHIPHCOBBIBAIOTCS
CBOOOJIHOE JIBIDKCHHE M KalUTalla, U TOBAPOB, U YCIyT, U Tpyaa: “the
very foundations of globalization — the free movement of capital, goods
and services, and labor” [10]. B kauecTBe uzeiHoro ¢yHIaMeHTa peji-
CTaBJICHBI TBOPYECTBO, HHHOBAIIMH, COIIEPHUYECTBO, COTPYAHUIECTBO
u oTBeTcTBeHHOCTh: «There, being innovative and creative is going to
be fundamental to future business success. Competition and innovation,
although fundamental, are not enough... My third characteristic of
business is to learn better how to collaborate... My fourth business
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imperative is that business needs to be responsible» [7]. [logo0HbIe Me-
Tadopkl 3/1eCh HeclydaiHbl: Kak otMeudaeT H.J[. ApyTioHOBa, cO Bpe-
MeH K. Mapkca mpruHATO MPEACTABIATh ce0e 00IMEeCTBO Kak HEKOTOPOE
3[JaHKe, & COLMANBHBIC MPOIECCH PACCMATPHUBATH B TEPMUHAX CTPOH-
TEJNbCTBA, 00yCTPONCTBA, IEPECTPOUKH, pa3pylIeHHs U T. 1. [ 1, c. 234].

HecMmotps Ha TO uTO, Io0anu3anus «CTPOUT», OHA elle U Pa3py-
IaeT, a MOTOMY TOsBIIsieTCs 00pa3 paspymenus (destruction). Pa3zpu-
BAarOTCA HOBBIC C(I)epBI JACATCIbHOCTH, HO IMTPUXOAAT B YIIAIOK CTAaphbIC,
JIIONIU TEPSIIOT CBOM PabOTHI U TOMAAAI0T B KATETOPHIO OCTPAAABIINX
oT ro0anau3aluy U, CIEeJOBaTEIbHO, CTaBsIT M0J] COMHEHHUE €€ CO3H-
nmatenpHbIe cHitbl: «In periods of rapid innovation, such as the recent
episode of globalization, economic growth accelerates, but so does
the rate of destruction of certain jobs and creation of other jobs. ...
this emphasis on “destruction” of old jobs misleads the public about
the “creative” aspect of creative destruction and its contribution to
economic growth» [17].

DeHOMEH TI00aNU3aIuy HE SIBISETCS 10 KOHIIA MOHSATHIM U U3yUYeH-
HbIM. OH TauT B ceOe KaK MOJOKUTEIBFHOE, TaK U OTPHLATEILHOE, BOT
MoYeMy BaKHO HAWTH MYTH, KaK U3bATH ONara w3 JaHHOTO SBJICHUS U
MHWHOBATh HEXCIATCIBbHBIC ITOCIICACTBUA. WNmMenHO Tak MBI HAaUMHAEM
paccyklaTh, HaTAJIKMBAsICh B CTaThe aHINIMACKOTrO u3nanus The Times
Ha MeTadopuyHOe cpaBHEHHE (PeHOMEHa II00AN3AINY C IBYOCTPHIM
meuoM: «Globalization has been a double-edged sword» [15]. B aTom
Ke U3JIaHUH aKKyMYJIHPYETCsl MBICIIb, YTO TII00aH3aIHs — IPOIEece
He HEeM30EeXKHBIH, €F0 MOXKHO M HYXHO ynpasisaTh: «The problems of
globalization are not inevitable. They are the result of the way we have
managed globalization but it can be managed in a different way» [15].
HpI/I‘-IeM BOCITIOJIL30BAaTLCA Ojlaramu JaHHOT'O SIBJICHUA ABJIACTCS BO3-
MOXHBIM BCEM CJIOSIM HACCJICHUS, KaK Pa3BUTBIMH, TaK U Pa3BHUBAIOIU-
mucst ctpanamu: «lt is only if we make these changes that globalization
can live up to its potential of improving the living standards, not only
for the rich and the richest in the world, but the rich and the poor in both
the developing and the developed world» [15]. Bnustauto rmobanuza-
IIMH TIO/IBEPIKEHBI BCE aCMEKThI HAIIETO 00LIeCTBa, BOT MOYEMY Ha I0-
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BECTKE JTHS CTOUT BOIPOC, O TOM, KaK 3aCTaBUTh €€ padOoTaTh B HAIIMX
untepecax: «Today, globalization affects every aspect of our society
and that is why an agenda to try to make globalization work has to be
comprehensive in scope» [14].

I'moGanu3zanust Takke cpaBHUBAETCs ¢ Urpoit: «globalization game»
[16], B koTOpOI1 ecTh mOOeauTENM U npourpasiuue «globalization has
more winners and fewer losers» [14]. MeTadopudnoe cpaBHEHHE C
UTPOH IJIABHO MEPETEKaeT B IPyroe KOJIOPUTHOE MeTapOpUIHOE CpaB-
HEHHE C yXOM COMEPHUYECTBA, KOTOPBIN MPHUCYIL JTF000H UTrpe U SBIIS-
€TCs [JIaBHBIM JIBUTATEJIeM Ha ITyTH K TIo0ee «...the new opportunities
which globalization brings, as well as the enhanced competition that
accompanies, all mean that globalization can be a tremendous spur for
innovation and creativity» [ 14]. DTo COnepHUYECTBO — €CTh HEKOE MPO-
THBOCTOSTHUE 32 JIYYIIIHE YCIOBUS )KU3HH, 32 3ALIUTY COOCTBEHHOM KH3-
HH, 32 oOpa3zoBanue ... «Globalization is a never-ending saga in which
the striving for a better life and greater security by millions of individuals
manifests itself in the search for profit, for a livelihood, for knowledge,
for inner peace, for protection for oneself, one’s dear ones and one’s
community» [19]. OTo cocTs3anue HE TOIHKO MEXKIY OTAEIbHBIMU
JIOIBMH, a LEJIbIMU HanusiMu U nuBuinsanusmu: «The globalization
paradigm leads people to see economic development as a form of foreign
policy, as a grand competition between nations and civilizations» [4].

Nmerorcs u cpaBHEHUS ¢ TearpoMm / kmHOTeaTpoMm (play, never-
ending saga), mpou3BoAcTBeHHOM chepoii (product), oxoroit (chase for
globalisation). ¥ rmoGanu3zamnuu ectb cBoe «opykue» (a global warrior,
armed with mobile phones, laptop and credit card), motopsr (OON,
NATO u 1. 1.), maBubIi gpurarens (The USA), u ap.

AHanu3 CTOIb Pa3HbBIX 00pa3oB II00ANU3aIMA B MaCCOBOM CO3HA-
HUM BHOBb MOJTBEPKIAET MBICIb O TOM, YTO YEIOBEK yMEET UHTYH-
THBHO BBIOUPATh HYXXHBIE MeTa(OPbI, MOJKPEIUISIONINE €ro MO3UINI0
U yCWIMBAIOIINE apryMeHTaluo. Kak u3BeCTHO, 0COOCHHO SIPKO 3TO
MPOSIBIISIETCS. B PEUH TOJUTHKOB, & TaK KaK MUCIIOJIb30BAHHBIA MaTepH-
aJ OTHOCHTCS K cpepe MmyONIMIUCTUKH, TO M B HEM MOKHO HaOIIOAaTh
9T NPOSIBICHHS YETIOBEYECKOI criocoOHocTH. BBIOOp MeTadop Beskmit
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pa3 o0yCIIOBJICH B3IJISIOM aBTOpa MyOIHMKAIUK Ha II00ATH3AIMI0 KaK
Ha €CTECTBEHHBIN MM MCKYCCTBEHHBIN MpoIece (3TOT B3NS, B CBOIO
odepellb, CBSI3bIBACTCS C TO3UTUBHBIM WIJIM HETATHBHBIM OTHOIICHUEM
MATITYTIETO K TOMY TIPOIIECCY ).

3akiiloueHue

SIBneHue modanu3aluy MpeCTaBisieT COO0H CIIOKHOE U MTPOTHBO-
PEUMBOE SIBJICHHE KYJIBTYPbI, HE HMEIOIICE SAMHOTO U TOYHOTO OIpe/ie-
sieHust. Mbl, 000011125t MHOXKECTBO B3IJISIJIOB HA JIAHHBIHN MTPOIECC, IIOHU-
MaeM MoJ HUM MPeoOpa3oBaHusl, OXBATHIBAIONINE BCE CTOPOHBI YKU3HU
00I11IeCTRA, O] BIUSIHUEM OOIIEMUPOBON TCH/ICHIIMU K B3aHMO3aBHCH-
MOCTH U OTKPLITOCTH.

SIBnenue I‘J'IO63.HI/I33HI/II/I U1 €ro nocJIeACTBUA HE MOT'YT 6I:ITI: OLICHCHBI
OJIHO3HAYHO. AHaN3 UH(HOPMAIMOHHO-AHATUTHYSCKUX TEKCTOB MOKa-
3BIBACT, YTO DIOOANN3AIMS B aHDIOSA3BIYHON KYJIBTYype CYIECTBYET KaKk
00BEKTHUBHOE SIBIICHHE, CO CBOUMH 3aKOHAMH, CO CBOMMH ILTFOCAMU U MH-
HyCaMu, 1 HC HECCT B ce6e TOJIBKO JIMIIB MOJOKUTEIILHBIA WIN oTpula-
TENbHBIN acrekThl. TeM He MeHee, 00pa3 NI00aTIM3aINT HA/ISISICTCS TIPCH-
MYIIECTBEHHO OTPUIATEIBHBIMH ACCOLUAIMSIMU: ITIO0ATH3AIIHS POXKIACT
00pa3bl CTpaxa, Teppopa, yrpo3bl, pa3pyiieHHs, SKCIUTyaTalldy U JIp.

Paznenenue Touek 3peHHs Ha TIO0AIM3ANNIO KAK 3aBUCSIIMA U HE
3aBHCAIINIA OT BOJU YeJIOBEKA MPOIECC MPUBOAUT K BOSHUKHOBEHHUIO
IBYX 00pa30B MIOOANMH3AIINN: TII00aTH3anns Kak CTHXUHHOE SIBICHHC
1 mo0anu3alys Kak Co3HATeIbHO MHUIUMPOBAHHbBIN U HAIIPABIISIEMbIH
nporecc. Jist o6ocHoBaHMs 00pa3a 1100anu3aui Kak 00beKTHBHOTO,
€CTECTBEHHOTO SIBJICHUS UCTIONL3YIOTCST MeTa(OphI, CBSI3aHHBIC C MPH-
POMHBIM MUPOM, & H300paskeHHE TII00ANTN3AIUH KaK CO3HATEILHO OCY-
LIECTBIISIEMOTO MTPOIIecca COMPOBOKAACTCS OOpaIlEHHEM K Pa3TUUHbIM
TEMATUYCCKHUM O6.HaCT51M, CBSI3aHHBIM C YEJIOBEUECKOM JACATCIbHOCTBIO
(cTpouTenbCTBY, UIPE, BOMHE, 0XOTE, CIIOPTY U JIP.).
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